
Director of Thought Leadership 
 

 1 

Fidelity Charitable Description   

Fidelity Charitable is an independent public charity that has helped donors support more than 160,000 

nonprofit organizations with over $14 billion in grants. Established in 1991, Fidelity Charitable launched 

the first national donor-advised fund program. The mission of the organization is to further the American 

tradition of philanthropy by providing programs that make charitable giving simple and effective. 

  
Position Description: 
  
The Director of Thought Leadership is responsible for the creation and packaging of Fidelity Charitable 
content on key topics of interest.  This role is responsible for timely and relevant thought leadership, 
messaging and other communications, such as regular client communication and external messaging, 
that position Fidelity Charitable as a thought leader and a strategic partner, enable us to respond to 
industry developments in a timely and comprehensive manner, and contribute to the successful 
positioning of the organization. Audiences include:  media, industry analysts, stakeholders, clients, and 
prospects. The Director must leverage diverse expertise across Fidelity Charitable to provide insights, 
both broad and deep, on industry issues and themes that matter most to our audience.  The Director will 
deliver content in various formats and for various audiences; the ability to meet the needs of our various 
audiences and effectively communicate to them is a must. 
  
Responsibilities 

 Serve as chief editor for the creation and production of regularly distributed content via specific 
and general distribution channels. 

 Serve as chief writer and editor for the organization requiring coordination of stakeholders, 
sponsors and subject matter experts across a spectrum of expertise and functions.  
Communicate pipeline, solicit feedback and generate new ideas. 

 Proven success in delivering content in multiple formats such as:  video, audio, written, 
webinars/client calls, speeches, etc. 

 Ensure best practices in grammar, messaging, writing, and style to increase overall quality of 
output. 

 Coordinate across all Fidelity Charitable functions and other partners to understand priorities and 
requirements to increase the impact of Fidelity Charitable content in the marketplace. 

 Manage multiple stakeholder relationships and balance competing priorities. 
 Proven ability to manage and supervise priorities, deadlines and projects that may involve 

multiple contributors. 
 Ability to collaborate and manage relationships with diverse groups and proactively drive 

conclusions and delivery. 
 Manage external resources. 

 
To perform the job successfully, an individual should demonstrate the following competencies: 
 
 Leadership: Demonstrates leadership skills; sets example for others to follow.  Effectively coaches 

others in developing their skills and abilities.  Ability to direct and manage to ensure objectives are 
met. 

 Creativity: Ability to think outside the box and develop creative ways to increase brand awareness. 
 Communication: Ability to clearly communicate ideas.  Communicates with appropriate frequency and 

detail to all levels of the organization and partners. 
 Collaboration: Ability to bring others into the brainstorming and decision making process. Works to 

ensure alignment of resources and programs.  Continuously solicits feedback for improvement and 
goal achievement. 

 Problem Solving: Identifies and resolves problems in a timely manner; gathers and analyzes 
information skillfully; develops alternative solutions. 
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 Project Management: Able to develop and manage project plans; communicates changes and 
progress; completes projects on time and budget.  Ensures effective control of marketing results and 
takes corrective action when necessary to redirect strategy.  Implements swift and decisive 
procedures to resolve marketing related issues and optimize opportunities. 

 Budget Management:  Effectively manages budgets to plan; performs appropriate analysis; identifies 
issues.   

 Team Player: Effectively works in a team and maitrixed environment. 
 
 
Qualifications: 
 
 An innovative and creative perspective with a passion for communications. 
 10+ years of relevant experience as a communications professional (preferably within the 

philanthropic or financial services industry) or as a reporter / editor in both the strategic planning and 
tactical implementation of key communications.  

 Experience writing and editing white papers, commentary, articles, etc. 
 Experience managing an editorial process and resources; ability to direct contributors. 
 Proven ability to package content across multiple formats (audio, video, tablet, web, etc) to maximize 

content distribution. 
 Highly effective and consistent written and verbal communication capabilities. 
 Must have a strong balance of strategic, analytical and creative skills. 
 Strong project management, communication, interpersonal skills and problem solving skills. 
 High level of energy, thrive in a fast-paced, rapidly changing environment. 
 Bachelor’s degree. 
 
 
 
Salary Grade 31 
PLEASE NOTE THAT THIS ROLE IS MOVING TO RALEIGH/DURHAM, NC IN JUNE 2014.   
 
 


